
Caution Required on Binge Drinking 
 

The Government has recently launched its new alcohol strategy  Safe. Sensible. Social. The next steps in the 

National Alcohol Strategy. Co-authored by Department of Health, Home Office, Department for Education and 

Skills and the Department for Culture, Media and Sport, the report reviews progress since the publication of the 

first Alcohol Harm Reduction Strategy for England in 2004 and outlines further national and local action to 

achieve long-term reductions in alcohol-related ill health and crime. 

 

And while there are few who would content that there is an alcohol problem in the UK and that measures need to 

be taken to reduce binge drinking and anti-social behaviour, there is something of a fervour developing in 

Government on the need to protect people for alcohol and alcohol related crime. This fervour seems not to have 

recognised that alcohol sales in the UK have declined for the past two years, the introduction of the new licensing 

regime last year with extended hours has actually reduced alcohol-related violence and that the introduction of 

the smoking ban at the end of the month will further reduce alcohol sales. 

 

Nevertheless, the Government has decided that more needs, and is, to be done. As a result, the industry will 

have to keep a close eye on what comes out of this strategy to ensure that there are not unintended impacts on 

the tourism. 

 

There are two good examples of actions contained in the strategy that, if applied indiscriminately, could adversely 

impact upon the tourism industry. These are the use of plastic containers for alcohol and preventing the use of 

loss-leading pricing structures for alcohol that encourage people to drink more than they otherwise would.  

 

The first action point states that “the Government will support local action to secure the replacement of glassware 

and bottles with safer alternatives in individual high-risk premises”. On the plus side, the government is 

advocating that a risk-based, rather than blanket, approach is the best way to tackle the problem of glass-related 

injuries with the criteria for determining high risk including location, operating hours, type of venue, its customer 

make-up and the professionalism of its management.  

 

On the face of it this is an entirely sensible approach – until one recognises that some of the criteria of what 

constitutes a “high risk” premises (eg, customer make-up and professionalism of the management) are very 

subjective and that the decision will be taken at a local level on the advice of the police, which have a national 

objective of pressing for plastic containers for all alcohol sales over the next two years. The incentive is for the 

police to err on the side of caution and to advocate that most central city areas are high risk. Such an approach 

would certainly reduce that attractiveness of such areas for visitors as they would take the presence of plastic 

containers to mean that the area was dangerous. 

 

The second action point of concern states that “The Government will commission an independent national review 

of evidence on the relationship between alcohol price, promotion and harm, and, following public consultation, will 

consider the need for regulatory change in the future, if necessary”. 

 



Again, it is sensible to remove promotions that encourage the drinking of large qualities of alcohol over short 

periods of time but the strategy goes further in expressing concern at the practice of selling alcohol below cost 

price to encourage customers to enter a business and suggests that this might be an area for regulation. 

 

Yet, this is another area where quite legitimate tourism business activity could be unintentionally impacted upon. 

Take for example the common hotel/B&B practice of offering Romantic Break packages that include a free bottle 

of champagne or restaurants that offer a free glass of wine with your meal. In both cases the business is “selling” 

alcohol below cost in order to encourage custom yet neither could be described as in any way contributing to 

crime or anti-social behaviour. 

 

The trick is going to be getting these messages across without being labelled as a supporter of the UK binge 

drinking culture. 

 

 

 

 

 

  


